PERSONAS




A persona is a representation of a user—
typically based off user research—that
incorporates user goals, needs, and interests.



WHY PERSONAS

Usetul for building empathy
Understanding the potential users of your website or product
Develop products that better suit your users needs

Always reference personas during the creation process



CREATING PERSONAS

A templated approach

Split a page into 4 quadrants




FIRST QUADRANT

Sketch or image that is
representative of the user

Name and role (job title)
Quick tacts

Should feel real

Don’t use Jane Doe (uinames.com)
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SECOND QUADRANT

Behaviour and demographic info

Info that helps understand users’ behaviour

Some examples:
Personal lite (single, married)
Education
Values
EIE

More detail = better
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THIRD QUADRANT

Pain points and needs

Needs and frustrations relevant to
your product or website

Focus on current problems
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FOURTH QUADRANT

Potential solutions
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EXAMPLES

Source

Nerdy Nina

“The book is way better than the movie!”

DEMOGRAPHICS
Age:

Location:
Education:

Job:

Family:

GOALS

READING HABITS

TECH

Internet

Social Networks
Messaging
Games

Online Shopping

FRUSTRATIONS

FAVORITE BOOKS

American Gods MHarry Potter

Ready Player
One

Fictional Name

Michael Johnson Py - @
A

Occupation
Self-employed, owns a coffee shop in

the center of the city

Demographic
30 years old;
Lives in Seattle, Washington;
Married, no children;
Has two brothers;
Has to take care of his father after a stroke, helps him out
financially;

Has an upper-middle income level, his business is profitable.

Goals and Needs

Michael is a busy person, and he doesn't like wasting his time because
time is money for him. So, he needs to be able to make payments on-
the-go and have access to most banking services like generating

banking documents, applying for loans, etc.

As he owns a business, he needs to do keep his business and personal
banking accounts separate. At the same time, he wants to use both of

them easily and switch between them with no effort.

Pain Points

As of now, the main pain point for Michael is that switching between
different accounts takes too many actions on his behalf. He would
prefer to do it in one click. Besides, he still needs to go to a bank for

the services that could be available online.

Relevant Patterns of Behavior

Michael spends the most part of his day (5+ hours a day) on the
smartphone making calls, negotiating, messaging, etc. He is tech-
savvy and uses the latest iPhone. His phone is full apps, he prefers
them to mobile versions of websites. He knows his way around any app

in a matter of seconds, so he always skips tutorials.

Personality
“I hate queues in banks. That's why | use online banking - it’s a lot less

nervous and much faster.”

Source


https://dribbble.com/shots/3052941-UX-Persona-for-Book-App
https://qubstudio.com/blog/4-examples-of-ux-personas/
https://dribbble.com/shots/3338369-Universe-User-Personas

QUESTIONS?



